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Table Of How to Use the Report

Info-Tech's Category Reports provide a comprehensive evaluation of popular products in the Web
o n t e n ts Conferencing market. This buyer’s guide is designed to help prospective purchasers make better
decisions by leveraging the experiences of real users.

The data in this report is collected from real end users, meticulously verified for veracity,

Data Quadrant exhaustively analyzed, and visualized in easy to understand charts and graphs. Each product is
compared and contrasted with all other vendors in their category to create a holistic, unbiased view
Category Overview of the product landscape.

Use this report to determine which product is right for your organization. For highly detailed reports
on individual products, see Info-Tech's Product Scorecard.

Vendor Capability Summary
Vendor Capabilities
Product Feature Summary

Product Features
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Software Web Conferencing Software
Directory

SOFTWARE

Selecting software can be overwhelming and ; 1 H = Ri

one of the biggest challenges facing & BeEhlve O Blba - BIgMarker

organizations is understanding the

marketplace and identifying all of the available

vendors and products. The Software Directory

is a comprehensive list of all relevant software . . .
vendors in a particular category. Use this page BI'ZZ (B] BIueJeans ol C|sc0 Webex Meet"‘lgs
to create the right vendor shortlist by exploring

all of the options available to your

organization.

@ EZTalks G Google Hangouts GoToMeeting
@ Highfive Video Conferencing Software ** iLinc for Meetings & Jamvee unified conferencing
"= Join.me @ Lifesize Cloud B Microsoft Teams
m Mikogo ON24 Webinar Platform 2 Onstream Web conferencing
@ PGi GlobalMeet © Polycom Cloud Services & ReadyTalk Global Meet Meeting
@ Real - Time Collaboration Hub 8 Skype 8 Skype for Business
® UberConference « VeriShow Video Live chat © Webinato Platform
W West Conferencing & Collaboration @ Workplace Chat H Zoho Meeting
© Zoom
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INFO~TECH Assess vendor and product performance at a glance and use the Software Reviews

Data Quadrant to identify which products and vendors are leadings the pack and

D ata Qu a d ra nt SoftwareReviews which are trailing.

WEB CONFERENCING

SoftwareReviews Data Quadrant

RESEARGH GROUP

9.4

WEB CONFERENCING

LISCO The Software Reviews Data Quadrant evaluates and ranks products based on feedback from IT and business professionals.
Cisco Webex Meetings The placement of a software in the Data Quadrant indicates its relative ranking as well as its categorization.

The Complete Software Experience

Zoho MeetingE - - , , o
:::c: When distilled down, the software experience is shaped by both the experience with the software and the relationship with
[ ) the vendor. Evaluating enterprise software along these two dimensions provides a comprehensive understanding of the
GoToMeeting product and helps identify vendors that can deliver on both.

o .Blizz
Zoom (S} ~ Product Features and Vendor Experience and

w7

PRODUCT FEATURES AND SATISFACTION

Skype A Google Hangouts Satisfaction capabllltles
El Adobe Connect The satisfaction is captured in the overall satisfaction The vendor relationship is calculated in a weighted average of the
score, which is driven by the likelihood of users to satisfaction scores tied to vendor capabilities (e.g. software
Blueleans recommend the software, combined with user implementation, training, customer support, product roadmap) as
satisfaction across top product features. well as emotional response ratings toward the vendor (e.g.
'@' trustworthy, respectful, fair).
Lifesize Cloud i
AnyMeeting Note: The axes ranges are dynamically adjusted based on minimum and maximum values in the dataset.

JAS
VENDOR EXPERIENCE AND CAPABILITIES
Table of Dat: == Cat = Vendor Capabilit Vendor Capabilit = Product Feat Product Feat = Emotional Footprint Emotional
CATEGORY REPORT 8) Contents %8 Quadrant =) Guerview = simmary’ V) Satisfaction = shmmary V) Satisfaction S gimmary T & Footprint 4
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This page provides a high level summary of product performance within the Web Conferencing category. Products are ranked by a composite satisfaction score (Composite

[
Score) that averages four different areas of evaluation: Net Emotional Footprint, Vendor Capabilities, Product Features, and Likeliness to Recommend. The Net Emotional
Footprint Score measures user emotional response ratings of the vendor (e.g. trustworthy, respectful, fair).

Use this data to get a sense of the field, and to see how the products you're considering stack up.

NET EMOTIONAL NET EMOTIONAL VENDOR PRODUCT LIKELINESS TO NUMBER OF

VENDOR COMPOSITE SCORE FOOTPRINT FOOTPRINT DISTRIBUTION CAPABILITIES FEATURES RECOMMEND REVIEWS

=y @ Cisco Webex Meetings 9.0/10 +92 | N - — 84% 89% 94% 94
S B Zoho Meeting sgo0 +w00 @ DNNNNNEEEENE s 81% 94% 22
2 @ Blizz se/w 01 @ | NN 52 82% 88% 57
=3 G Google Hangouts 8.5/10 +91 e ll%uem.ve %E 80% 81% 87% 14
5 11 Adobe Connect 8.1/10 .06 @ || NN 770 78% 88% 56
5 % GoToMeeting 8.1/10 .63 @ 1 NN s 86% 88% 26
7 & BlueJeans sono 84 @ | NN 75 81% 82% 18
8 © Skype 7.9/10 3 @ 1 FUNNNEE 7o 83% 86% 13
9 © AnyMeeting 7.8/10 04 @ I B 75 81% 75% 20
10 © Zoom 7.6/10 +70 @1 B 78% 83% 87% 12
CATEGORY rePoRT &) B, ) B = G SRt O ) epiacigny &) EoL e O )b e ) Epstone oo @)t ;
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Category Overview

VENDOR COMPOSITE SCORE

This page provides a high level summary of product performance within the Web Conferencing category. Products are ranked by a composite satisfaction score (Composite
Score) that averages four different areas of evaluation: Net Emotional Footprint, Vendor Capabilities, Product Features, and Likeliness to Recommend. The Net Emotional
Footprint Score measures user emotional response ratings of the vendor (e.g. trustworthy, respectful, fair).

Use this data to get a sense of the field, and to see how the products you're considering stack up.

NET EMOTIONAL NET EMOTIONAL VENDOR PRODUCT LIKELINESS TO NUMBER OF
FOOTPRINT FOOTPRINT DISTRIBUTION CAPABILITIES FEATURES RECOMMEND REVIEWS

11 @ Lifesize Cloud 7.2/10

-- B® Microsoft Teams -

+72 )

6 @ | R o

5% NEGATIVE 81% POSITIVE

712% 75% 83% 10

8% NEGATIVE 80% POSITIVE

- 79% 98

-- | ® UberConference --
-- | @ Arkadin Anywhere --
-- | W Conferencing & Collaboration --
-- | B BigMarker --
-- | @ EZTalks --
-- | = Join.me -
-- | ® Mikogo -
-- | # Onstream Web conferencing -
CATEGORY REPORT 8 L ) O = Gy ) Yondor Copabilty

o @ D I - - B5% 8

13% NEGATIVE 77% POSITIVE

+93 - - 83% 7

1% NEGATIVE 94% POSITIVE

+99 -- -- 97% 6

-- NEGATIVE 99% POSITIVE

+97 -- -- 97% 3

-- NEGATIVE 97% POSITIVE

+100 -- -- 87% 3

-- NEGATIVE 100% POSITIVE

+87 -- -- 83% 3

-- NEGATIVE 87% POSITIVE

+98 -- -- 100% 2

-- NEGATIVE 98% POSITIVE

+90 - - 95% 2

-- NEGATIVE 90% POSITIVE
v Vendor Capability = Product Feature v Product Feature = Emotional Footprint a Emotional
Satisfaction =/ Summary Satisfaction =/ Summary Footprint
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This page summarizes user satisfaction with a variety of vendor capabilities regarding their product offering(s). Look for strong and consistent performance across the

[ ] [ ]
Vendor ' a pa b I lltv su m ma rv board when assembling your shortlist, and follow-up on areas of concern during the evaluation and negotiation processes.

OVERALL PRODUCT AVAILABILITY
VENDOR CAPABILITY BUSINESS VALUE | BREADTH OF QUALITY OF STRATEGY AND | USABILITYAND | VENDOR EASE OF DATA EASE OF IT EASE OF s || EEE
CREATED FEATURES FEATURES RATE OF INTUITIVENESS | SUPPORT INTEGRATION ADMINISTRATION | CUSTOMIZATION IMPLEMENTATION
SATISFACTION DR OVEMENT TRAINING

Cisco Webex Meetings 84% 87% 85% 86% 84% 84% 84% 82% 85% 79%

81% 80% 83%
79% 83% 80%

80% 79% 74% 80%

80% 85%

Zoho Meeting 82% 85% 83% 82% 17%

Blizz 82% 85% 85% 77%

77% 84%

GoToMeeting 81% 81% 80% 81%

Google Hangouts 80% 81% 79% 82% 77% 82% 81% 78% 78% 713% 77%

Skype 79% 81% 79% 79% 75% 81% 75% 79% 76% 77%

Zoom 718% 77% 73% 79% 80% M% 75% 712% 82%

BlueJeans 718% 79% 75% 83% 81% 76% 76% 79% 78% 72% 81% 79%

AnyMeeting 718% 1% 74% 83% 76% 79% 74% 79% 76%

Adobe Connect 77% 78% 82% 77% 75% 75% 80% 75% 75% 74% 79% 74%

VENDORS WITH INSUFFICIENT DATA

69%
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This page summarizes user satisfaction with a variety of vendor capabilities regarding their product offering(s). Look for strong and consistent performance across the

[ ] [ ]
Vendor ‘ a pa b I lltv Su m ma rv board when assembling your shortlist, and follow-up on areas of concern during the evaluation and negotiation processes.

OVERALL PRODUCT

VENDOR CAPABILITY
SATISFACTION IMPROVEMENT

BUSINESS VALUE | BREADTH OF QUALITY OF STRATEGYAND | USABILITYAND | VENDOR EASE OF DATA EASE OF IT EASE OF ﬁm'bﬁ'“% oF | EASEOF

CREATED FEATURES FEATURES RATE OF INTUITIVENESS SUPPORT INTEGRATION ADMINISTRATION | CUSTOMIZATION TRAINING IMPLEMENTATION

Microsoft Teams 73% 76%

76%

75% 73% 76%

1%

1M%

M%

1%

713% 75%

Lifesize Cloud 712% 80% 65% 68% 75% 75% 712% 75% 75% 72% 64% 75%

VENDORS WITH INSUFFICIENT DATA

UberConference 712% 75% 75% 81% 81% 75% 75% 88% 75% 78% 84%
Arkadin Anywhere 86% 82% 79% 68% 89% 82% 86% 82% 82% 79% 89%
West Conferencing & Collaboration 88% 83% 92% 92% 92% 96% 88% 92% 92% 92% 96%
BigMarker 100% 75% 92% 92% 92% 83% 83% 92% 92% 83% 92%
EZTalks 83% 83% 83% 92% 83% 83% 83% 83% 83% 83% 100%
Join.me 75% 58% 75% 58% 75% 67% 83% 67% 67% 83% 75%
Mikogo 100% 88% 100% 75% 75% 100% 75% 100% 100% 75% 88%

Onstream Web conferencing 88% 75% 100% 88% 75% 88% 88% 100% 75% 88% 100%

motional Footprint a Emotional
ummary Footprint
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

[ ] [
Vendor ca pa b I lltv SatiSfa ction deeper into areas of particular interest or concern.

Vendor Capabilities Business Value Created

This table lists and briefly describes all vendor capabilities that are evaluated in the Web Conferencing software category. For your convenience, you The underlying purpose of software is to create value for employees, customers, partners and ultimately shareholders. As a result, it is imperative that

will also find longer descriptions of the capabilities under the capability subheadings in the subsequent pages. any software selection be aligned with the organization's needs and deliver enough business value to justify the cost. The data below highlights the
satisfaction level associated with the business value derived from various product offerings. Use this information to identify the software that
consistently creates business value for its customers.

Business Value Created The ability to bring value to the organization. e o o o o
Delights 'n‘ 'n. 'll 'Hl 'H' 51%
Breadth of Features The ability to perform a wide variety of tasks. ot i N o .
yior y oy, RRERE Y a7.
Quality of Features The ability to perform at or above industry standards CISCO WEBEX MEETINGS Almost v
y ytop y : TOP PRODUCT Satisfies e
T T S TENTO T R EN R TG T (A The ability to adapt to market change. Disappoints -
Usability and Intuitiveness The ability to reduce training due to intuitive design. 2 Blizz |i1 ,i-. ,i-. |i| .i. ,i, |i| |i| ,i. 85%
Vendor Support The ability to receive timely and sufficient support. 3 H Zoho Meeting 'i' 'i' 'i' 'i' 'i' 'i' 'i' ,i| 'i| 'i' 85%
Ease of Data Integration The ability to seamlessly integrate data. 4 & Google Hangouts 'i' 'i' 'i' 'i' 'i' 'i' 'i' Ii'l 'i' 81%
Ease of IT Administration Ease of use of the backend user interface. ) o 6 o 6 5 0 o o o
5 GoToMeeting T"T™T"rPP"PPTW 81%
Ease of Customization The ability to scale the solution to a business’ unique needs. e e 0 0 e e e
6  ©Skype TPTTERTR 81%
Availability and Quality of Training Quality training allows employees to take full advantage of the software. e e e e e
7 @ Lifesize Cloud TP PPPPTN 80%
Ease of Implementation The ability to implement the solution without unnecessary disruption.
o 6 6 6 6 o6 o o o
8 [EiBlueJeans T™T"PPPPPR 79%
9 F\YAdobe Connect fi1 fi1 tﬁi fil fii fii til til lil 78%
10 © Zoom fi”i”iﬂiﬂiﬂiﬂiﬂillil 77%
chTecomYreporT 8 e, O ) Gy ) sty Ot ) ot Ot pumes ) Bt ot &)-Basten ;
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This section provides detailed information on user satisfaction for each vendor capabhility regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Vendor Capability Satisfaction

Breadth of Features

Users prefer to work with feature rich software that enables them to perform diverse series of tasks as opposed to one they find restrictive. The data
below highlights the satisfaction level associated with the breadth of features from various product offerings. Use this information to identify which
software offers valuable comprehensive functionality that extends beyond the basic level.

Quality of Features

Feature quality is just as important as quantity. Software needs to do what you're purchasing it to do, easily, intuitively, reliably, and effectively. Use the
data in this section to gauge whether or not a product follows through on the marketing hype by delivering high quality features.

_ Delights 'i‘ 'i' 'i' ‘i‘ 'i‘ 52% Delights 'i‘ 'i' 'i‘ ‘i‘ 'i‘ 54%
TeamViewer | o o o o GoToMeeting | e e e
R L LT, S g5 e L L L
BLIZZ st GOTOMEETING

87..

Quality of Features

TOP PRODUCT Satishes % TOP PRODUCT Satishes 8%

2 Cisco Webex Meetings PPRTPRRPRP  85% 2 Cisco Webex Meetings PPRTPRRPRP  86%
3 Bl Zoho Meeting FRRFRRRRRE 8% 3 G TTTTY T Y
4 I\ Adobe Connect PPRPRRPRP  82% 4  B(BlueJeans PEPTPRPPRH  83%
5 GoToMeeting FRRFRRFFRE  80% 5 O AnyMeeting TTTTTTYY T R
6 Google Hangouts FRFRFRERR 7% 6 o GoogleHangous TTTT Y YT Y B
7 ©skpe FRRRRFRE® 7% 7 EIZohoMeetin TTTTTTYY N
8  EMicrosoft Teams PPRPRRPR  76% 8  ©Skype TPTREPRRRRER  79%
9 DiBlueleans FRRRRRER 7% 9 oZoom FRRRRRRRR  79%
10 O AnyMeeting PEPRRPRORRP  74% 10 I\ Adobe Connect PEPRRPRRR | 77%

8 B, 2 B = G =) Lot Gty v fopdr Sy =) fptsreaur =) St rooyris &) Epsre 1
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This section provides detailed information on user satisfaction for each vendor capabhility regarding their product offering(s). Use these pages to dig

[ ] [
Vendor ca pa b I lltv SatiSfa ction deeper into areas of particular interest or concern.

Product Strategy and Rate of Improvement Usability and Intuitiveness

Purchasing software can be a significant commitment, so it's important to know if your vendor is serious about the need for constant improvement End user learning curves cost the organization money. Pay attention to your end users’ technical ability to determine how important UX is in your
and deliberate strategic direction. Vendors who don't stay on top of emerging needs and trends won't enable you to meet your business goals. Use the purchase.
data in this section to separate innovators from imposters.

S TYIY NP TTTTYY Y -
o . o o o o Q . e O O
oy, Bhhd = ol oy, RRd
CISCO WEBEX MEETINGS ZOOM

TOP PRODUCT et 2% e TOP PRODUCT et .

2| Bl Zoho Meeting FRRFRRERRE 2% 2 Gom TTTYYYYY T
3 O AnyMesting FRATRRRRD 8% 3 GoToMeetn T TTT LY I
4  : GoToMeeting TPRERERRPR  81% 4 i Cisco Webex Meetings TPTRRTPRPPRP  84%
5 OtBlueseans FRRRRARRR 8% 5 G Google Hangous TYTTTTY Y I
6 ©Zoom FRRRRRRR  80% 6 ©spe TTTTTTYY I
7 G Google Hangouts PTPRTPRRRPR 77% 7 HZoho Meeting TRRTPRRRPR 77%
8 @bl FRRRARRR 7% 8 EBlueeans TTTYTTYY N
9 ©sipe FRAFRER  T5% 9 o AuMeeting TTTTTTT Y S
10 1\ Adobe Connect PPRPRRPR  75% 10  B¥ Microsoft Teams TPTRRFPRPRRE  76%

8 e, ) B = Gt =) Londr Gty v lopdr Sy =) g ronur v G fonure = gl roovrin a) Ersiem L



NFO~TECH

RESEARC CH G R OUP

Web Conferencing Category Report

This section provides detailed information on user satisfaction for each vendor capabhility regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Vendor Capability Satisfaction
Vendor Support

The importance of vendor support will vary for each organization depending on internal capabilities, but there will always be issues that only the
vendor can resolve. Use the data in this section to see which vendors tend to under-service their product and which will offer quality support.

Ease of Data Integration

The ability to integrate with other systems is increasingly important; without this, manual data loading and extraction can be time-consuming and
prone to error. Use this section to see which vendors will cause headaches and which will make data integration easy.

*RRAD

o Delights o Delights 47%
Webex Meetings ;iagt:;?i/es w w w w w 8 4 o Webex Meetings ;iagt:;?i/es w w w w 38% 82 o
CISCO WEBEX MEETINGS CISCO WEBEX MEETINGS
Al t Al t Integration
TOP PRODUCT e TOP PRODUCT e 13% -
Disappoints Disappoints 2%
2 Blizz 81% 2 ©Skype TPRTPRRPR  80%
3 G Google Hangouts 81% 3  H Zoho Meeting fii tii fil fii lil lil til lil 80%
4  HZoho Meeting 81% 4  BIBlueJeans fi1 tii tii fil til fil lii lil lil 79%
5 GoToMeeting 80% 5 Blizz TPRTPRRPR  79%
6 T\ Adobe Connect 80% 6 GoToMeeting fi1 tii tii fil til fil ti1 lil lil 79%
7 1 AnyMeeting 79% 7 G Google Hangouts fii tii fil fii fii lil til lil 78%
8  [EBlueJeans 76% 8 ©Q Zoom tii tii fil til fil ti1 lil lil 75%
9  © Skype 75% 9 @ Lifesize Cloud TYRPRR  75%
10 & Lifesize Cloud 72% 10 T\ Adobe Connect tii tii fil til fil ti1 lil lil 75%
CATEGORY REPORT 8 Ezlli_lltee g{s == 8ztaad i v .\Sl:[:g?;css%ability = g;ﬂ::ncatr;eature Product Feature Emotional Footprint Y Eg:::gn?i?:l 12
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Vendor Capability Satisfaction

Ease of IT Administration

Administrative interfaces don't get the same attention as those built for end users, but they shouldn't be clunky or unintuitive. Use the data in this
section to determine which vendors make administration easy, so that your IT personnel can resolve issues and perform configurations efficiently and
effectively.

o peigs - TMRNMME 48%

. o 6 o o
Webex Meetings g;gt:’;?i/es w w w w L4% 8 5 .
o
CISCO WEBEX MEETINGS caseof

Almost Administrati
TOP PRODUCT Sa::;ises 8% ministration

2 HZoho Meeting TPTRERERRPR  83%
3 @bz TTTTTTYY N
4 O AnyMeeting TTTTTYTY B
5 ©sipe TTTTTTY B
6 Google Hangouts TTTTTYTY B
7  E(BlueJeans TPRTPRRPR  78%
8 @ Lifesize Cloud TPRFPRHERPR  75%
9 I Adobe Connect TPRTPRERR  75%
10  :% GoToMeeting TPRPRRPR  74%
8 B, 2 B i) G =) Lot Gty v fopdr Sy

This section provides detailed information on user satisfaction for each vendor capabhility regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Ease of Customization

Out-of-the-box functionality often isn't enough, especially for niche or industry-specific software, and the reason you're buying rather than building is to
save time and money in the first place. Don't get bogged down in a difficult customization; use the data in this section to make sure you can easily
achieve the functionality you need for your particular situation.

T YT

Q} anymeeting
Highly

Satisfies li' 'il 'i. li‘ li' 'i' 55% .
ANYMEETING 84 °

TOP PRODUCT pimest 5% esemisten
Disappoints
2 ©zoom TTTTT Y Y S
3  H Zoho Meeting fii fii tii fil fii lil lil til lil 83%
4 GoToMeeting fi1 tii tii fil til lil lii lil lil 80%
5 EBlizz TPTPRTPRRPR  80%
6 & Cisco Webex Meetings tii tii fil til lil lii lil lil 79%
7 & Skype ti”ilfilfiﬂiltillil 76%
8 T Adobe Connect tii tii fil til fil lii lil lil 74%
9 G Google Hangouts fii tii fil fii fii lil til lil 73%
10 EBlueJeans til tii tii fil til fil ti1 lil lil 12%
=) Elnrany e v e =) Sy oot &) Epnne 13
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Vendor Capability Satisfaction

Availability and Quality of Training

Effective and readily available training enables users to get the most out of the software you've chosen. Use this section to make sure your vendor’s

training programs and materials measure up.

%X

ZOHO MEETING

TOP PRODUCT

2 [ AnyMeeting

3 GoToMeeting

4 B BlueJeans

5 i Cisco Webex Meetings
6 I\ Adobe Connect

7 Blizz

8 © Skype

9 G Google Hangouts

10 B® Microsoft Teams

CATEGORY REPORT Table of

&5 Contents

Y TTY
s L L XX

Almost
Satisfies
Disappoints
== Categor
L Quadrant = OVEI‘%iE\\A’I

=ie
=i
=ie

=i
=i
=ie
=ie

=ie
=i
=ie

=i
=i
=ie
=ie

=ie
=i
=ie

=i
=ie
=ie

=i
=ie

=i
=ie
=ie

=i
=ie

Vendor Capability
Summary

55%

S 89
%

Availability and
Quality of Training

TRREP 8%
ThREE 8%
TRREP 8%
TRRFR  80%
TRRER  79%
TRRER  TT%
TRRER  T7%
TRRER  TT%
TRRER 7%

Vendor Capabilit
v Satisfactioﬁ'\ v

This section provides detailed information on user satisfaction for each vendor capabhility regarding their product offering(s). Use these pages to dig

deeper into areas of particular interest or concern.

Ease of Implementation

Choosing the right software is only the first step. Successfully implementing the new solution is necessary in order to realize its full value and promote
end user adoption. Use the data in this section to determine which software is easy to implement, and which may jeopardize your goals by causing

trouble in this stage.

S

SKYPE

TOP PRODUCT

2 G Google Hangouts

3 &% Cisco Webex Meetings
4 Blizz

5 H Zoho Meeting

6 O Zoom

7 GoToMeeting

8 [BlBlueJeans

9 [ AnyMeeting

10 E® Microsoft Teams

Product Feature
Summary

e 6 6 o o
Delights 'n. 'Il ‘Hl 'n‘ 'n. 53%
Highly = M N o

Satisfies 'Hl 'H' 'H. 'H. 39% 86 o
Ease of :

Almost Implementation
e 8%
Satisfies

ThhddhPpR  85%
ThRdRRRRR 5%
ThhddhApR 4%
ThhARRRRR 4%
TRheRRFERRP  82%
TRRRRRRRR  82%
TRhRRRERR  79%
TRRERRER  76%
TRhRRRER  75%
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Product Feature Summary

OVERALL
FEATURE
SATISFACTION

APPLICATION
SHARE

VENDOR

Cisco Webex Meetings 89% 92%

GoToMeeting 86%

Zoom 83%

Skype 83%

Blizz 82% 80%
AnyMeeting 81% 81%
Blueleans 81% 81%
Zoho Meeting 81% 718%
Google Hangouts 81% 80%

Adobe Connect 17% 78%

CATEGORY AVERAGE 82%

CATEGORY REPORT 8
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‘endor Capability v Vendor Capability
mmmmmm Satisfaction

This page summarizes user satisfaction with a variety of product features. While strong and consistent performance across the board is desirable, you may be willing to
tolerate low scores on features that don't impact your primary use case or core objectives. Use this high-level data to help plan and structure your product evaluation.

AUDIO AUDIO
CONFERENCING- CONFERENCING -
CALL-IN BRIDGE VOIP

INSTANT
MESSAGING

KEYBOARD+MOUSE
CONTROL

VIDEO VIRTUAL
CONFERENCING WHITEBOARD

AUDIO FACILITATOR

CONTROLS FUNCTIONS FILE TRANSFER

SCREEN SHARE

89% 92% 86% 84% 88% 90% 86% 91% 91% 86%

81%

88% 88% 83% 92% 90% 85% 88% 92% 81%

88% 86% 80% 1% 79% 83% 84% 90%
81% 78% 78% 82% 85% 81% 88% 81%
86% 83% 81% 83% 81% 83% 83% 83% 80%
81% 83% 78% 81% 86% 75% 75% 718%
78% 81% 712% 75% 83% 83% 89% 75%
76% 78% 81% 78% 84% 85% 81% 84% 77%
78% 83% 76% 82% 83% 81% 79% 81% 82%

79% 77% 75% 82% 80% 77% 77% 80% 713% 75%

Product Feature = Emotional Footprint Emotional
¥ satisfaction = Summary P & Foo otprin t 15
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This page summarizes user satisfaction with a variety of product features. While strong and consistent performance across the board is desirable, you may be willing to

P rOd u ct Fe at u re S u m ma rv tolerate low scores on features that don't impact your primary use case or core objectives. Use this high-level data to help plan and structure your product evaluation.

AUDIO
CONFERENCING -
VOIP

OVERALL AUDIO
VENDOR FEATURE éﬁik‘g“'ON CONFERENCING-
SATISFACTION CALL-IN BRIDGE

VIRTUAL
WHITEBOARD

KEYBOARD+MOUSE
CONTROL

VIDEO
CONFERENCING

INSTANT
MESSAGING

AUDIO
CONTROLS

FACILITATOR

FUNCTIONS SCREEN SHARE

FILE TRANSFER

Lifesize Cloud 75% 79% 712% 712% 75% 67% 83% 75% 75% 78% 81% 75%

VENDORS WITH INSUFFICIENT DATA

UberConference 95% 85% 90% 80% 95% 90% 90% 90% 95% 80% 85%
Arkadin Anywhere 92% 96% 96% 88% 1% 92% 96% 83% 92% 96% 79%
West Conferencing & Collaboration 83% 83% 92% 88% 92% 100% 88% 88% 100% 100% N%
EZTalks 75% 100% 88% 88% 88% 88% 100% 100% 88% 75% 88%
BigMarker 75% 92% 83% 83% 83% 83% 83% 92% 100% 92% 92%
Join.me 75% 75% 75% 83% 75% 75% 42% 75% 58% 67% 58%
Mikogo 100% 100% 88% 88% 88% 75% 100% 88% 88% 88% 75%
Onstream Web conferencing 88% 88% 75% 100% 88% 88% 88% 88% 100% 88% 88%

PGi GlobalMeet 75% 88% 88% 100% 88% 88% 63% 75% 75% 63% 75%
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Product Feature Satisfaction

Product Features

This table lists and describes all the features that are evaluated in the Web Conferencing software category. For your convenience, these descriptions
are repeated under the feature subheadings in the subsequent pages.

Application share

Audio conferencing - VoIP

Audio conferencing-call-in bridge
Audio controls

Facilitator functions

File transfer

Instant messaging
Keyboard+mouse control

Screen share

Video conferencing

Virtual whiteboard

Table of

CATEGORY REPORT 8 o
ontents

Ability to share a single application only for viewing by web conference participants

Voice conferencing through a web conference bridge

Voice conferencing through a PSTN conference bridge

Ability to control the participation of attendees' audio, including muting functions

Features that assist with meeting facilitation, including raising hand or voting buttons

Ability to transfer files between meeting participants

Sending of instant messages to individuals or to the group

Host can grant or remove control

Ability to share a computer screen for viewing by web conference participants

Interactive video conferencing using a webcam

Whiteboard application that enables drawing and diagramming

=m Data

Vendor Capability
=8 Quadrant

Vendor Capabilit
Summary v s v

== Categor
= gory Satisfaction

==/ Overview

Application share

This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Ability to share a single application only for viewing by web conference participants

Q

Webex Meetings

CISCO WEBEX
MEETINGS

TOP PRODUCT

2 O Skype

3 QZoom

4 | 1 AnyMeeting

5 El BlueJeans

6 GoToMeeting

7 Blizz

8 G Google Hangouts

9 @ Lifesize Cloud

10 T\ Adobe Connect

Product Feature
Summary

Delights

Highly
Satisfies

Almost
Satisfies

Disappoints

v Product Feature
Satisfaction

sHe =He

sHe =R

Sile

sie

=il

=ie

=i

=ije
=ije
=ie
=ie

=ije
=ilje
=ilje
=ie

=ije
=ije
=ie
=ie

=ije
=ilje
=ilje
=ie

=ije
=ije
=ie
=ie

=ije
=ilje
=ilje
=ie

=ije
=ije
=ie
=ie

=ije
=ilje
=ilje
=ie

=ije
=ije
=ie
=ie

Emotional Footprint
Summary

72%
S 92
%
Application share
4%

*RREP 8%
TRRER 8%
ThhEd 8%
ThREE 8%
ThhEd 8%
TRhER  80%
TRRER  80%
TRRER  79%
TRRER  78%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa cti on Use these pages to dig deeper into areas of particular interest or concern.

Audio conferencing - VoIP Audio conferencing-call-in bridge

Voice conferencing through a web conference bridge Voice conferencing through a PSTN conference bridge

sile
e
=i
Sie
sie
=il

61%

=i
e
sie
=il
=ie
=i
sile

67% o Delights

Webex Meetings

o Delights

Webex Meetings

35%

=ie
=i
sile
silje
i
=ie
=i

ot o 92 ot 89
atisties atisties

CISCO WEBEX % CISCO WEBEX ) J %
udio

Audio
MEETINGS Almost conferencing - MEETINGS Almost - conferencing-call-
- VolP 4% in bridge

TOP PRODUCT satiefies TOP PRODUCT satiefies

2 GoToMeting FRRRRRRR®  88% 2 OZoom TTTYTY YT SR
3 ©skype FRRRRFRRE® 8% 3 Coomeetin TTT YT YT N
4 ©Zoom FRRRRRERRE 8% 4 Gom TTTYTYYY S
5 O AnyMeeting FRRRRRERRE 8% 5 ©spe LYY TYY
6 Google Hangouts FRFRERRRRE 8% 6 O AnMeeting TTTTTTTY T S
7 @Blizz TRPREARRRR  83% 7 T\ Adobe Connect TPRTPRERRP  79%
8 EBlueeans FRFRFREFR® 8% 8 Coogle Hangours TTTTTYTY B
9  HZoho Meeting TRRTPRPORP 78% 9  @IBlueJeans TRRFPRPORP 78%
10 1. Adobe Connect PTPRPRRPRR 77% 10  H Zoho Meeting TRRFPREPRP 76%

8 B, ) B ) e = Lol gty vty Sty = Eiplfenre v G fonure = gl roovrin a) Ersiem L



Web Conferencing Category Report

NFO~TECH

RESEARC CH G R OUP

Product Feature Satisfaction

Audio controls

Ability to control the participation of attendees' audio, including muting functions

o o

o Delights 'm 'n‘
Webex Meetings . o O
Highly |'H'| l'n'l

CISCO WEBEX e
MEETINGS Amost

TOP PRODUCT satiefies
Disappoints
2 GoToMeeting
3 G Google Hangouts
4 Blizz
5 H Zoho Meeting
6 ©Zoom
7 6 Skype
8 [ AnyMeeting
9 I Adobe Connect
10 @ Lifesize Cloud
CATEGORY REPORT 8 Grents 22 Qoadrant

=i
=il
e

=ie
=il

=i
SHe =He =He =He =N

e =le =

Use these pages to dig deeper into areas of particular interest or concern.

This section provides detailed information on user satisfaction for each product feature.

Facilitator functions

Features that assist with meeting facilitation, including raising hand or voting buttons

55% o

Webex Meetings

M 86. CISCO WEBEX

- @ MeETGs
TRRRRRP  83% 2 O AnyMeeting
TRRRERR  82% 3 @Blizz
XL XL, 81% 4 O Zoom
TRRRERR 8% 5 1.\ Adobe Connect
ThRPRRRP  80% 6  :k GoToMeeting
TRRRERR  78% 7 HZoho Meeting
ThRFRRR  78% 8  ©sSkype
TRFPRRRP 75% 9 G Google Hangouts
TRREPHRRP  75% 10  EBlueJeans

Summary ¥ satisfaction Summary

v | satisfaction

=i
=i
=il
=ile
=i

Claes % 5 37% 84,
TREFEFFPPP  83%
TRRARRRRDD  83%
TREFFFFRPP  83%

TERRRRRRD 8%
TREFFFRRP 8%
TRRRRRDRR 8%
TRREARPP  78%
TRRRRRD 7%
REFREREARRP 7%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa cti on Use these pages to dig deeper into areas of particular interest or concern.

File transfer Instant messaging

Ability to transfer files between meeting participants Sending of instant messages to individuals or to the group

sile
=il
He
=i
Sie
sile

Delights TRPRRRRR 67% Delights 63%
GoloMeeting ot . o o Bluejea nS e s o o o

XL 92. uir 91..
GOTOMEETING _— Fle tansfer BLUEJEANS _— e ————
TOP PRODUCT o - TOP PRODUCT o -
2 | &t Cisco Webex Meetings fi1 tii tii lil fil lil lii lil lil 88% 2 & Cisco Webex Meetings fil ti1 lil lii lil lii fil lil lil lii 90%
3  BEiBlueJeans fil fi‘ fi\ Iil fil fii lil lil til lil 84% 3 GoToMeeting fii fﬁl lil fil til lil til lil til til 90%
4 | HZoho Meeting fi1 tii tii fil fil lil lii lil lil 84% 4 o AnyMeeting fil ti1 lil lii fi1 fi1 fil lil lil lii 86%
5 @ Lifesize Cloud TRPRPRPRRPR  83% 5  [H Zoho Meeting TPTRFPRPPR  85%
6 G Google Hangouts fi1 tii tii fil til lil til lil lil 82% 6 8 Skype ti1 lil lii lil lii fil lil lil lii 85%
7 6 Skype fii fii tii fil fii lil lil til lil 82% 7 G Google Hangouts tﬁl lil fii tii fi1 til lil til lil 83%
8 [EBlizz PERRPRRHP  81% 8 [@Blizz PTPRFPRERRPR  83%
9 1 AnyMeeting fi\fi”ilfiﬂilliltillil 81% 9 ©Zoom lilfiﬂiﬂiﬂi!liltillil 79%
10 I\ Adobe Connect fi1 tii tii fil til fil lii lil lil 80% 10  F.YAdobe Connect lil lii fi1 fi1 lil lii lil lii 77%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa cti on Use these pages to dig deeper into areas of particular interest or concern.

Keyboard+mouse control Screen share

Host can grant or remove control Ability to share a computer screen for viewing by web conference participants

=ie
=ile
=i
=i
=i
=i
=i
=il
=ile
=i
=i

Delights

50% o Delights 64%

% Higlht\l/ e Hight\( 359
Satisfies 8 6% CISCO WEBEX Satisfies 91 %
TzogRHODOUCTMEETING Almost o Ke‘/biiﬁ‘;glmuse MEETINGS P . Screen share

Satisfies TOP PRODUCT Satisfies

45%

=ilje
=ile
=i
=i
=ilje
=il
=i
=il

Disappoints - Disappoints

86% 2 GoToMeeting til fi1 tii lii lil fil lil lii lil lil 88%

=ie
=ie
=ije
=ie
=i
=He
=i
=i
=i

2 & Cisco Webex Meetings

3 GoToMeeting FRRERERRE 8% 3 ©sipe FEdRRERRE 85
4 BNBlueseans FEhREREREE 8% 4 ozoom TTT LYY T ST
5 @Bz FRRRRRRRE 8% 5 EBluesears CETTTE Y YT N
6 ©Zoom FRdREREREE 8% 6 @eim TTTT T YT Y R
7 ©sipe FRRRRRRRE 8% 7 EzohoMeeting TTTTTTY T N
8 G Google Hangouts TPTRRTETRPRRP  81% 8  I\\Adobe Connect PHPRPOhPHH 80%
9 I\ Adobe Connect TPTRRPRPRRP  77% 9 G Google Hangouts PEPRRPTPRRP  79%
10 = @ Lifesize Cloud TPTRPRFPREPRP  75% 10 = @ Lifesize Cloud PEPRRPRRR  78%
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Web Conferencing Category Report

This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa cti on Use these pages to dig deeper into areas of particular interest or concern.

Virtual whiteboard

Whiteboard application that enables drawing and diagramming

Video conferencing

Interactive video conferencing using a webcam

e
=i
=i
=il
=i
=i
=i
=i
=i
=il
=i
=i
=i

Delights 12% Delights 57%
GoloMeeting .. A,

Hight Hight

Sagtis%/es T ‘m i 'm T T T 43%

22% 92 Satisfies 8 9
GOTOMEETING Video “ ZOOM \/‘\rtuatwhiteb‘:/:rd

TOP PRODUCT Almost 6% St TOP PRODUCT Almost

© AnyMeeting TYTTTYTY Y S = Cisco Webex eetings TTTTTYY T T
4 Cisco Webex Meetings TTTTTYTY T IR @bz TTTTT YT I
© Zoom TTTITTTYY S  Google Hangos TYTTTYY T N
B BlueJeans YT TYYTY ST GoToMeetin TYTTTYT I
© Skype TRRRRRPRE  88% © Skype TRRPRREE 8%
A Zoho Meeting TYTTTYT I N © AnyMeting TTTTY Y S
 Google Hangouts TTTTTYTY S A Zoho Meeting TYTTYYYY
@ Lifesize Cloud TPTPETPRTPRPR  81% @ Lifesize Cloud TYRPRR  75%
Blizz TPRTPRRPR  80% 7Y Adobe Connect PHRhPRH®  75%
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